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Greater Nottingham Transport Partnership

Call for proposals for

Design and creative services
Introduction

The Big Wheel is a brand used by the Greater Nottingham Transport Partnership that includes the private, as well as the public, sector.  It promotes understanding and support for the long-term, conurbation-wide, integrated transport vision contained in the joint Local Transport Plan.  Promoting a greater use of sustainable transport such as public transport, walking and cycling, in line with the joint LTP is central to its remit.

Innovative, eye-catching and informative marketing and communications is fundamental to the Big Wheel’s ability to influence the use of sustainable transport options. 

About this brand
Expressions of interest are sought for design and creative support services.  The brand already has a well-established style and personality and we are looking for providers who can continue to work with the existing brand preserving and developing it’s unique look and feel. 

Initially we are seeking an outline estimate comprising of hourly or daily rates only for design and creative support.
Please be aware that this request for interest intends to seek out new and innovative design support and it is not linked to a particular project.  The Big Wheel brand runs continuously and so a resource of new suppliers are sought that can be used throughout the year. 
Proposal process

Proposals must be received by 1st May 2011.  If you would like to be considered for future work with the Big Wheel brand then please send a CV/overview, an hourly rate for design and creative support and ONE example only of previous activity.  Submissions are to be sent via email only. 
Please email to bigwheel@gnpartership.org.uk 
Requirements

PLEASE DO NOT SUBMIT YOUR EXPRESSION OF INTEREST IN PERSON.  No additional information is available.  Extensive design experience in both the public and private sectors within Greater Nottingham is desirable, and the ability to work creatively with an established brand is essential. Expressions of interest should include named evidence of past experience in the above.  Due to the large volume of previous applicants we regret that we are unable to provide individual feedback to all applicants.
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